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Diversity and Multiculturalism
Introduction
The advancement in technology that has caused a subsequent advancement in communication and transportation has greatly improved the concept of globalization. As a result of globalization, there has been an increased movement of people from different cultural groups into different parts of the globe. The need for increased interaction with people from culturally diverse groups coupled with the need for effective understanding and communication has resulted in the need for the development of tools as well as options that would aid in translating one language, both written and spoken, into another (Diversity & multiculturalism, 2016).   
Researching translation tools
Various tools, as well as options, exist that aid in the translation of spoken and written words into a different language. Notably, such tools include Google translator, iTranslate, Linguee, Bing translator, as well as the free dictionary. Google translator is one of the widely used online translation tools that mostly translate websites as well as texts into different languages. Since its launch in 2006, Google translator has been able to support around 109 different languages, and research shows that this tool has over 500 million users, with 100 billion words being translated each day (Tirosh, 2017). The above statistic shows the high need for translation tools. iTranslate is an application that aids its users to translate texts as well as websites. The application is highly commendable, specifically because of its high processing speed, and thus it is used by many users. In addition, this application supports more than 90 languages. The iTranslate application is free and can be used when an individual is offline. 
Bing translator is another powerful translation tool that is said to produce a real-time translation of speech as well as tech. The tool is also reliable because it produces an accurate translation of different languages. Specifically, this tool is used to produce accurate translations of documents, words, and web pages (Fox, 2020). In addition, Linguee is a translation tool that allows its users to explore the meaning of words as well as expressions in various languages. Linguee also examines the whole web to offer its users meaningful documents of translation available on the internet. A free dictionary is perceived to be the best and most reliable online option for language translation because it offers translation into a wide range of languages. This option offers translation in the fields of medicine, finance as well as law, and therefore it has more users. 
Additionally, some of the language-translation tools, as well as options, are free, meaning that they do not charge their users. Linguee and free dictionary are among the translation tools that do not charge their users. Some languages are also expensive to translate than others. The translation cost is dependable on factors such as language rarity, available translators, and translator origin. Based on the above factors, Swedish, Korean, and Icelandic are among the languages perceived to be expensive to translate. These languages are perceived to be expensive due to the high cost of living in those countries. For example, Iceland is ranked third globally in terms of countries whose living cost is high. Besides, the majority of the African languages are costly to translate. Africa is perceived to be the most diverse continents in terms of linguistics because it has over 2000 different languages (Tirosh, 2017). Some of the African languages are not commonly used, and therefore tracking down their translators can be a daunting task. 
Besides, languages that have vast speakers globally have a moderate cost of translation. The availability of language users is one of the factors that lead to a moderate cost of translation. Ideally, if a language has a significant number of users, it becomes easy to track down its translators. Notably, English, French, Spanish, and Italian are among the languages with many speakers, and therefore their cost of translation is moderate. These languages also have professional translators. Another factor that contributes to moderate translation cost is the low cost of living. For example, the majority of the Indian languages are said to be translated at a moderate cost because the cost of living in India is relatively low. Research shows that, globally, India is ranked 120th in terms of countries with low cost of living, with Egypt being the lowest (Tirosh, 2017). The availability of a large number of translators in India has also contributed to the moderate translation cost of Indian languages.
The identified translation tools would be essential in transacting business in another language due to a number of reasons. For example, Google translator would be considered due to its range of translation functions that include websites, documents, images, handwritten, and speech. Google translate would also be helpful because it provides both pronunciations as well as listening translation (Christiansen, 2018). Therefore, business documents such as business plans would be translated into the chosen languages. A free dictionary would also be helpful because it provides updated translation information in different sectors like medicine, finance, and law. Bing translator provides multiple translations, and therefore people can load different words or documents. iTranslate would be highly helpful due to its processing speed to give real-time results.                              
Best practices in transnational communication
However, the process of translation has various issues. One of the issues in translation is the structure of a language (Christiansen, 2018). Each language may have its unique structure build on agreed rules. Some of the language structures are complicated, and this hider effective translation. For example, the structure of a simple English sentence comprises the subject, verb as well as object. However, not all languages have this structure. Therefore, language translators may be forced to add, omit, or rearrange the words in a sentence to ensure effective communication in the targeted language. Another issue arises in the translation of expressions alongside expressions. Basically, idiomatic expressions are used to elucidate something through specific examples or speech figures. However, the majority of the professional translators hint that idioms form the most complex words to translate. The realtors add that translation machines will never solve problems with idiom translation.
Missing information is the other issue associated with translation. Notably, it is difficult to have an exact match of a language version that exists in a different language, and this implies that in the translation process, some essential information may be left out. In addition, some of the language-translation tools are biased. Neural machine translation is trained on biased examples, and therefore there is a high possibility that the translations will be biased. Google translator is one of the tools that have a lot of biasness. Specifically, Google translate has biasness in gender translations in terms of differentiating between him and her. For example, this tool spits out pronouns based on the frequency of different professions. Previous translations in Google translator include "bir asci," meaning "she is a cook" and "bir doctor," meaning "he is a doctor" (Fox, 2020). Such translations may spew gender conflict in the community. 
One of the best practices for businesses when communicating in a non-native language in doing commerce is being conscious of the aspects that can result in miscommunication. Some of the factors that may lead to miscommunication include gender, corporate culture, technology, non-verbal cues, or age (Cuban, 2017). Being conscious of the factors that can result in miscommunication is essential because it helps in the development of effective and efficient solutions and thus transacts commercial activities effectively and efficiently. Another best practice for business is shunning the use of jargon, slangs, or acronyms. Statements that involve the use of jargon, slangs, or acronyms may be confusing to both the native and non-native English communicators. Business organizations should avoid jargon, slangs, or acronyms by all means because they may lead to misinformation of central business stakeholders. The misinformation of crucial business stakeholders may, in turn, lead to unbearable costs such as the loss of customers, lost sales, and ultimate closure of a business.
Moreover, employees undertaking business organizations in the non-native language community should learn to pause (Farshbaf Shaker, 2018). It is the nature of native English speakers to ask questions and not allow the respondents sufficient time to process information, meditate on the answer or find the correct wording, and this may not work for a business. Therefore, business organizations should ensure that whenever they are communicating or asking questions, they give the respondents adequate time to process the given information or to respond to asked questions. By doing so, business organizations would be showing respect, and therefore the customers would feel respected and become willing to support the business organizations. Whenever holding business meetings, the participants should be provided with meeting outlines and overviews before the actual date of the meeting. Also, statements about the meeting's expectations, as well as the duration, should be communicated explicitly.                                  
Conclusion
In summation, the concept of globalization has resulted in the increased movement of culturally diverse people into different parts of the globe, thereby increasing the need for language translation tools as well as options. Business organizations in non-native language communities should embrace best practices such as understanding factors that may cause miscommunication, showing respect to the language of the community members, and issuing them with prior information about business meetings.  
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